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What is the Mobile Advertising Report? 
 
More people in the United States (and indeed globally) have a mobile phone than an Internet-connected PC. 
Consumers are quickly emigrating away from pay-per-use mobile services and are heading toward free-to-end-
user services that are supported by advertising. Coupled with a fragmenting media landscape, advertising-
supported, free-to-end-user services create exciting opportunities for brands to reach consumers in ways never 
before possible.  
 
The Limbo-GfK Mobile Advertising Report is a tool to help marketers and their agencies understand this fast-
changing medium. The Mobile Advertising Report is distributed free to marketers. To receive the mobile 
marketing report, email mar@limbo.com. 
 
The Limbo-GfK Mobile Advertising Report is produced in conjunction with GFK/NOP research. The Q2 2008 
edition is based on a survey of 1,000+ representative adults in each of three countries: USA, UK, India. 
 
 
 
1. Mobile Phone Usage 
 
There are more than 3.3 billion mobile users worldwide, and growing. In the US, 262 million people now use 
mobile phones, up from 251 million in Q4 07. India has 277.9 million cell phone users, and there are 48 million 
cell phone users in the UK.  
 
Usage of different mobile services varies between the three markets studied.  
 
In the US, 53% of those 
surveyed reported that 
they had sent or 
received a text message 
within the past three 
months, while 93% of 
those in the UK and 94% 
of those in India report 
sending or receiving text 
messages. 
 
Although the US still lags 
the other markets in its 
use of messaging, the 
picture is different in 
mobile web usage, 
where the UK (30% of 
phone owners) and the 
US (25%) are markedly 
ahead of India (11%). 
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2. Mobile Advertising Penetration 
 
 
 
 
Mobile advertising in the UK and India is 
more commonly recalled than in the US. 
While 85% of those in India recall seeing 
mobile advertisement in the past three 
months, only 37% of those in the US have 
seen a mobile advertisement in the same 
time period, compared to 51% of those in 
the UK.  
 
 
 
 
 

 
 
The number of people in the U.S. who recalled 
seeing advertising on their phones, through any 
mobile service, continues to grow each quarter, 
from 78 million (31%) in Q4 07, to 82 million 
(32%) in Q1 08, to over 95 million (37%) in the 
second quarter of this year. This increase, 
graphed to the right, may be attributed to an 
increase in mobile advertising spend as more 
companies enter the mobile advertising space, 
the high growth rates in mobile usage in older 
age groups, or increases in mobile advertising 
budgets from companies who have experienced 
success with their mobile campaigns. 
 
 

 
 
The growth in mobile advertising 
awareness is occurring in all age 
groups, although the largest rates of 
growth in the last 6 months have come 
in the 25-34 age group (47%) and in the 
over 65s (45%). 
 
The 18-24 age group remain the most 
aware of mobile advertising in the US, 
with over 60% recall. 
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Text message based advertising is the 
most common form of mobile advertising 
in all three countries. In India, 74% of 
mobile phone users recall seeing 
advertising in SMS messages compared 
to 48% of those in the UK and 22% of 
mobile phone users in the US, as shown 
to the right. 
 
 
Mobile web advertising was most 
common in the UK, with 16% of 
respondents recalling advertising, 
compared with 8% of those in the US, 
and 4% of those in India. 
 
 

 
 
 
A striking variation between the 
countries is in the awareness of 
advertising when listening to the 
radio on the mobile phone. Four 
out of ten respondents recalled 
hearing ads in this way in India, 
where two thirds of respondents 
listened to the radio using their 
cell phones. 
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3. Brand recall 
 
In addition to questions on phone usage and advertising recognition by mobile tools, surveyors also asked which 
specific brands were recalled. In all three countries, the most recognized brands were within the mobile service 
carrier markets. In India, recalled carrier brands included Airtel, Vodafone and Reliance. In the US, Verizon and 
AT&T were the top two recalled brands. 
 
In the UK, other types of brands included handset manufacturers, mainly Nokia, media brands such as Sky and 
The Sun, and digital entertainment brands like Facebook, Electronic Arts, Jamster and iTunes. Other categories 
represented included retail, gaming, gambling and alcohol. In India, financial brands were also recalled including 
ICICI Bank and BSNL. 
 
 

4. Get Involved 
 
If you’d like to have your mobile advertising campaign measured in the next Limbo-GfK Mobile Advertising 
Report, please email all pertinent details to measureme@limbo.com. And if you’d like to receive future copies of 
the report, please email mar@limbo.com. 

 
 
5. About Limbo 
 
Limbo (www.limbo.com), founded in 2005, is the largest, fastest growing mobile community, with two million 
passionate members and a monthly reach of over five million people. Limbo makes life more social by giving us 
more from our mobile phones: more friends, more fun, more connections. Limbo is free for everyone to use and 
is paid for by innovative mobile advertising formats. The award-winning, privately held company, headquartered 
in Burlingame, Calif., is backed by three of the world’s top venture capital funds: Azure Capital Partners 
(www.azurecap.com), Draper Fisher Jurvetson (www.dfj.com), and New Enterprises Associates (www.nea.com) 
 
 

6. About GFK Technology 
 
With a global team of over 200 research professionals in 40 countries, GfK Technology is a leading provider of 
tailored consumer and business related research services to the Technology, Telecommunications, Media and 
Entertainment industries. 
 
As these sectors continue to converge and evolve, the opportunities for the industry players are huge. But they 
face many challenges – increasingly complex markets; new types of competition; and the need to carefully 
manage growth and diversification. At the same time, consumers and businesses are becoming more 
demanding, sophisticated and influential in the way they choose, buy and use technology, data and content – 
increasingly on the move. 
 
To find out how GfK Technology can help you meet these challenges and exploit new opportunities, visit our 
website at www.gfknop.com/technology  


